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Almonds Top U.S. Exportsof Horticultural Products
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Total U.S. shipments of horticultura products in fiscd year (FY) 2003 (October 2002-
September 2003) were valued a $11.9 billion, up 7 percert from FY 2002. Sdes of tree nuts,
led by amonds, were up 21 percent to $1.49 hillion. Other mgor categories with increased
exports included essentid oils (up 25 percent to $958 million), other fresh fruit (primarily
srawberries, the totd up amost 26 percent to $299 miillion), wine (up 19 percent to $617
million), and processed fruit (up 13 percent to $124 million). Canada continues to be the top
market for U.S. horticulturd exports, with combined sdes in FY 2003 reaching $3.8 hillion, 7
percent more than in FY 2002. U.S. horticultura exports to the EU rose about 10 percent to
$2.21 billion, while sdes to Jgpan were up 2 percent to $1.57 hbillion. Exports to Mexico, our
third-largest single country market, were up 9 percent to $1.1 billion. Almonds continue to lead
U.S. horticultural exports, followed by wine, table grapes, fresh apples, and frozen potato fries.
Expandgon of the internationd fast-food industry, high product qudity, risng incomes, tariff
reductions, and ongoing Market Access Program activities should continue to drive demand for
U.S. horticultural products.
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